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AS IN THE INTERNET, SO IN LIFE: POP-UPS

March 11, 2010

In the inaugurai exhibition of Blue Box Gaiiery, temporariiy setupin the Roger Smith hotel in Midtown, artist Gabriel
Barcia-Colombo thinks outside the box while picturing him inside one. Evidenced in the show, “Noi)ociy Leaves,
Everyi)ociy Goes,” the Los Angeies-i)aseci artist mixes media to make his “video scuipture," which is meant to
demonstrate both the immersive and composite effects of social media tecimoiogies like Facebook. Often, as in the six
video-channel Animal Chordata (201 O), in which six types of peopie from various ciemograpiiics are stuck inside giass
bottles like tiny Truman Showlike experiments. Separat/on Anx/et)/ (2010, pictureci, courtesy the artist) is a video self-
portrait, framed i)y a reirigerator. Mayi)e the cold air is siowing his molecules down so that you can get a better look. But
while these images migiit be trappeci, tiiey're not stagnant: “We will have a (surprise) interactive piece set up in the
storefront, visible from the street,” Blue Box co-proprietor Karen Bookatz says, warning, “This will serve as your entree
to the show.” For a gaiiery named for eariy haci(ing soitware, and a program that emphasizes “winciows," we'll take that as

asign of i)ig tiiings to come.
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